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PREWORD

This is a virtual entrepreneurship guide 
prepared as part of our Erasmus+ KA210 

ADU project, numbered 2024-1-DE02-
KA210ADU-000253719 and titled Digital and 

Green Marketing in the Digital Age. The guide 
is designed for adult educators to guide 

learners on virtual entrepreneurship.
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VIRTUAL ENTREPRENEURSHIP AND GREEN ECONOMY GUIDE

1. HOW TO DO COMMERCE IN A VIRTUAL ENVIRONMENT?

a) Determining Your Product/Service
- Choose a product or service that appeals to your target 
audience.
- Identify niche areas by following trends (e.g., recyclable 
products, natural cosmetics, digital products, etc.)

b) Ways to Open a Digital Store
- E-Commerce Sites
- Social Media: Instagram Shop, Facebook Marketplace
- Your Own Website: Shopify, WooCommerce (WordPress), 
Wix
- Mobile Apps: Letgo, Dolap, Gardrops (for second-hand 
and personal items)

1



2. HOW TO SIGN UP FOR PORTALS?

a) For E-Commerce Sites
You must have a tax number and an individual/company 
registration. As rules vary across countries, consult your 
local authorities.
Applications are made through the “Seller Application” se-
ction of the portal.

b) For International Portals
Etsy, Amazon Handmade: Ideal for handmade or unique 
products.
Registration with payment systems such as Payoneer or 
Wise may be required.
English product descriptions and original images are requ-
ired.
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3. HOW TO CONDUCT MARKET RESEARCH ONLINE?

a) Keyword Analysis
Google Trends – Which products are popular when?
Semrush / Ubersuggest / Keyword Tool – Search volumes 
and competition rates
Amazon / Trendyol / Etsy Searches – Check out the 
best-selling products

b) Competitor Analysis
Competitor prices, customer reviews, and images should 
be examined.
SWOT Analysis (Strengths/Sideways/Weaknesses/New Op-
portunities)

c) Target Audience Determination
Who does your product appeal to? (age, gender, interests, 
lifestyle)

3



4. REQUIRED HARDWARE

- Internet connection (high-speed)
- Computer and/or smartphone
- Photography equipment (phone camera + light, simple 
background)
- Shipping materials: boxes, packaging, label printer
- Accounting software (if official sales are planned)
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5. TIPS FOR BEING A GOOD ENTREPRENEUR

- Be patient and passionate. Success takes time.
- Be open to learning. Keep up with digital tools and custo-
mer needs.
- Be organized. Prepare a business plan, content calendar, 
and advertising budget.
- Consider feedback. Customer reviews are a guide.
- Improve your communication skills. Social media mana-
gement and customer relationships are critical.
- Start small, scale. Avoid unnecessary expenses, and aim 
for organic growth.
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6. HOW CAN VIRTUAL ENTREPRENEURSHIP CONTRIBUTE TO 
THE GREEN ECONOMY?

Selling environmentally friendly products: Recyclable pac-
kaging, organic fabrics, sustainable resources
Producing digital products: Materials such as e-books and 
digital designs do not directly harm the environment
Reducing carbon footprint: Avoiding unnecessary shipping 
processes and offering local delivery solutions
Sending sustainability messages: Highlight environmental 
awareness in your social media and product descriptions
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7. SKILLS REQUIRED IN GREEN ENTREPRENEURSHIP

- Sustainability awareness
- Environmentally friendly product knowledge
- Data literacy: Ability to conduct green impact analyses
- Systematic thinking: Considering environmental factors in 
the supply chain
- Collaboration: Partnerships with local producers and en-
vironmentally friendly brands

7



8. VIRTUAL ENTREPRENEURSHIP ON SOCIAL MEDIA

a) Which Media Should Be Used?
Instagram: Visual product promotion, stories, and engage-
ment with reels
TikTok: Fast content distribution, product promotional vide-
os
Facebook: Targeted audience-specific ads
Pinterest: Aesthetic products and blog referrals
LinkedIn: Entrepreneurial story, business networking

b) Content Strategy
- Create a weekly content plan
- Product promotions, how-to videos, customer reviews
- If you use recycled packaging, demonstrate this process
- Educational content: Topics like “What is Zero Waste?”, 
“What Does Organic Cotton Mean?”

c) Advertising Strategy
- Target your target audience with small budgets
- Plan influencer collaborations (micro-influencers are 
more affordable)
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DIGITAL AND GREEN MARKETING IN THE DIGITAL AGE

•	 2024-1-DE02-KA210ADU-000253719
•	 EUROPAN BUSINESS ASSOCATION – GERMANY
•	 MESLEK EĞİTİMİ VE GELİŞİMİ DERNEĞİ – TÜRKİYE
•	 LEARNMERA OY – FİNLAND
•	 Agentia Judeteana pentru Ocuparea Fortei de Munca -ROMANIA 

9



SANAL GİRİŞİMCİLİK NEDİR?
WHAT IS VIRTUAL ENTREPRENEURSHIP?

Sanal girişimcilik, internet ve dijital teknolojileri kullanarak 
ürün veya hizmet satışı yapmayı, iş süreçlerini yürütmeyi 
ve müşteri ilişkilerini yönetmeyi kapsayan bir girişimcilik 
modelidir. Geleneksel işletmelerin aksine, fiziksel bir ma-
ğazaya veya ofise ihtiyaç duyulmadan tamamen çevrim 
içi platformlar üzerinden faaliyet gösterilir.

Virtual entrepreneurship is an entrepreneurship model that 
involves selling products or services, running business pro-
cesses, and managing customer relationships using the 
internet and digital technologies. Unlike traditional busi-
nesses, it operates entirely through online platforms wit-
hout the need for a physical store or office.
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Sanal Girişimciliğin Temel Özellikleri
Basic Features of Virtual Entrepreneurship 

1. Düşük Başlangıç Maliyeti: 
 Fiziksel mağaza, kira, depo gibi maliyetler 
olmadan iş kurma imkânı sunar.

1. Low Start-Up Cost: It offers the opportunity to 
start a business without the costs of a physical 
store, rent, or warehouse.
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Sanal Girişimciliğin Temel Özellikleri
Basic Features of Virtual Entrepreneurship

2. Esneklik ve Küresel Erişim: İnternet bağlantısı 
olan her yerden işinizi yönetebilir, dünya çapında 
müşterilere ulaşabilirsiniz.

2. Flexibility and Global Reach: You can manage your busi-
ness from anywhere with an internet connection and reach 
customers worldwide.
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Sanal Girişimciliğin Temel Özellikleri
Basic Features of Virtual Entrepreneurship

3. Dijital Pazarlama Kullanımı: SEO, sosyal medya, 
e-posta pazarlama, Google Ads gibi araçlarla 
geniş kitlelere ulaşmak mümkündür.

3. Use of Digital Marketing: It is possible to reach 
large audiences with tools such as SEO, social 
media, email marketing, Google Ads.
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Sanal Girişimciliğin Temel Özellikleri
Basic Features of Virtual Entrepreneurship

4. Çeşitli İş Modelleri: Dropshipping, e-ticaret, dijital ürün 
satışı, online kurslar, influencer pazarlaması gibi farklı gelir 
modelleri uygulanabilir.

4. Various Business Models: Different revenue models such 
as dropshipping, e-commerce, digital product sales, online 
courses, influencer marketing can be applied.
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Sanal Girişimciliğin Temel ÖzellikleriBasic 
Features of Virtual Entrepreneurship

5. Otomasyon ve Veri Analitiği: Yapay zekâ destekli 
araçlar sayesinde satış, müşteri hizmetleri ve pa-
zarlama süreçleri otomatikleştirilebilir.

5. Automation and Data Analytics: Sales, customer 
service and marketing processes can be automa-
ted with AI-powered tools.
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1. E-Ticaret:    Amazon, Etsy veya Shopify gibi plat-
formlar üzerinden fiziksel veya dijital ürün satışı 
yapmak.

1. E-Commerce: Selling physical or digital products 
through platforms like Amazon, Etsy or Shopify.

Sanal Girişimcilik Türleri 
Types of Virtual Entrepreneurship
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2. Dropshipping: Ürünleri stokta tutmadan, tedarik-
çiden doğrudan müşteriye göndererek satış yap-
mak.

2. Dropshipping: Selling by sending products dire-
ctly from the supplier to the customer, without kee-
ping them in stock.

Sanal Girişimcilik Türleri 
Types of Virtual Entrepreneurship
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3. Dijital Ürün Satışı: E-kitap, yazılım, çevrim içi kurs, 
şablon veya grafik tasarım gibi dijital içerikler sat-
mak.

3. Selling Digital Products: Selling digital content 
such as e-books, software, online courses, templa-
tes or graphic designs.

Sanal Girişimcilik Türleri 
Types of Virtual Entrepreneurship
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4. Freelance Hizmetler: Yazılım geliştirme, grafik 
tasarım, yazarlık, çeviri, danışmanlık gibi beceriye 
dayalı işler yapmak.

4. Freelance Services:Doing skill-based work such 
as software development, graphic design, writing, 
translation, and consulting.

Sanal Girişimcilik Türleri 
Types of Virtual Entrepreneurship
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5. İçerik Üreticiliği ve Influencer Girişimciliği: YouTu-
be, TikTok, Instagram veya bloglar üzerinden içerik 
üreterek reklam ve sponsorluk gelirleri elde etmek.

5. Content Creation and Influencer Entrepreneurs-
hip: Generating advertising and sponsorship reve-
nues by producing content on YouTube, TikTok, Ins-
tagram or blogs.

Sanal Girişimcilik Türleri 
Types of Virtual Entrepreneurship
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6. Abonelik Modelleri: Online eğitim platformları, 
özel içerikler veya üyelik bazlı hizmetler sunarak 
gelir elde etmek.

6. Subscription Models: Generating revenue by offe-
ring online education platforms, exclusive content 
or membership-based services.

Sanal Girişimcilik Türleri 
Types of Virtual Entrepreneurship
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