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PREWORD

This is a virtual entrepreneurship guide
prepared as part of our Erasmus+ KA210
ADU project, numbered 2024-1-DE02-
KA210ADU-000253719 and titled Digital and
(. Green Marketing in the Digital Age. The guide
is designed for adult educators to guide
learners on virtual entrepreneurship.
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VIRTUAL ENTREPRENEURSHIP AND GREEN ECONOMY GUIDE
1. HOW TO DO COMMERCE IN A VIRTUAL ENVIRONMENT?

)] Determining Your Product/Service

- Choose a product or service that appeals to your target
audience.

- Identify niche areas by following trends (e.g., recyclable
products, natural cosmetics, digital products, etc.)

b) Ways to Open a Digital Store

- E-Commerce Sites

- Social Media: Instagram Shop, Facebook Marketplace

- Your Own Website: Shopify, WooCommerce (WordPress),
Wix

- Mobile Apps: Letgo, Dolap, Gardrops (for second-hand
and personal items)
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2. HOW TO SIGN UP FOR PORTALS?

a) For E-Commerce Sites

You must have a tax number and an individual/company
registration. As rules vary across countries, consult your
local authorities.

Applications are made through the “Seller Application” se-
ction of the portal.

b) For International Portals

Etsy, Amazon Handmade: Ideal for handmade or unique
products.

Registration with payment systems such as Payoneer or
Wise may be required.

English product descriptions and original images are requ-
ired.
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3. HOW TO CONDUCT MARKET RESEARCH ONLINE?

a) Keyword Analysis

Google Trends — Which products are popular when?
Semrush [ Ubersuggest [ Keyword Tool — Search volumes
and competition rates

Amazon [ Trendyol [ Etsy Searches — Check out the
best-selling products

b) Competitor Analysis

Competitor prices, customer reviews, and images should
be examined.

SWOT Analysis (Strengths/Sideways/Weaknesses/New Op-
portunities)

c) Target Audience Determination
Who does your product appeal to? (age, gender, interests,
lifestyle)
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4. REQUIRED HARDWARE

- Internet connection (high-speed)

- Computer and/or smartphone

- Photography equipment (phone camera + light, simple
background)

- Shipping materials: boxes, packaging, label printer

- Accounting software (if official sales are planned)
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5. TIPS FOR BEING A GOOD ENTREPRENEUR

- Be patient and passionate. Success takes time.

- Be open to learning. Keep up with digital tools and custo-
mer needs.

- Be organized. Prepare a business plan, content calendar,
and advertising budget.

- Consider feedback. Customer reviews are a guide.

- Improve your communication skills. Social media mana-
gement and customer relationships are critical.

- Start small, scale. Avoid unnecessary expenses, and aim

for organic growth.
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6. HOW CAN VIRTUAL ENTREPRENEURSHIP CONTRIBUTE TO
THE GREEN ECONOMY?

Selling environmentally friendly products: Recyclable pac-
kaging, organic fabrics, sustainable resources

Producing digital products: Materials such as e-books and
digital designs do not directly harm the environment
Reducing carbon footprint: Avoiding unnecessary shipping
processes and offering local delivery solutions

Sending sustainability messages: Highlight environmental
awareness in your social media and product descriptions
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7. SKILLS REQUIRED IN GREEN ENTREPRENEURSHIP

- Sustainability awareness

- Environmentally friendly product knowledge

- Data literacy: Ability to conduct green impact analyses

- Systematic thinking: Considering environmental factors in
the supply chain

- Collaboration: Partnerships with local producers and en-
vironmentally friendly brands
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8. VIRTUAL ENTREPRENEURSHIP ON SOCIAL MEDIA

a) Which Media Should Be Used?

Instagram: Visual product promotion, stories, and engage-
ment with reels

TikTok: Fast content distribution, product promotional vide-
os

Facebook: Targeted audience-specific ads

Pinterest: Aesthetic products and blog referrals

LinkedIn: Entrepreneurial story, business networking

b) Content Strategy

- Create a weekly content plan

- Product promotions, how-to videos, customer reviews

- If you use recycled packaging, demonstrate this process
- Educational content: Topics like “What is Zero Waste?”,
“What Does Organic Cotton Mean?”

c) Advertising Strategy

- Target your target audience with small budgets

- Plan influencer collaborations (micro-influencers are
more affordable)
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ENTREPRENEURSHIP TO
UNEMPLOYED AND DISADVANTAGED
LEARNERS
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SANAL GIRiSIMCILIK NEDIR?

Sanal girigsimcilik, internet ve dijital teknolojileri kullanarak
urdn veya hizmet satigi yapmaysi, ig sureglerini yuaratmeyi
ve mugsteri iligkilerini ydbnetmeyi kapsayan bir girisimcilik
modelidir. Geleneksel igletmelerin aksine, fiziksel bir ma-
gazaya veya ofise ihtiya¢ duyulmadan tamamen ¢gevrim
ici platformlar Gzerinden faaliyet gésterilir.

iy ,7 7 ‘?/,,/
//{,//'@ A

% W

*

il

NN




Funded by
the European Union

DiGITAL AND GREEN

e

Z

Basic Features of Virtual Entrepreneurship

1. Low Start-Up Cost: It offers the opportunity to
start a business without the costs of a physical
store, rent, or warehouse.
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Basic Features of Virtual Entrepreneurship

1. Low Start-Up Cost: It offers the opportunity to
start a business without the costs of a physical
store, rent, or warehouse.
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Sanal Girigsimciligin Temel Ozellikleri

2. Esneklik ve Kuresel Erigsim: internet baglantisi
olan her yerden iginizi yénetebilir, dliinya capinda
musterilere ulagabilirsiniz.
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3. Dijital Pazarlama Kullanimi: SEO, sosyal medyaq,

e-posta pazarlama, Google Ads gibi araglarla
genis kitlelere ulagmak mumkuandir.
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Sanal Girigsimcili§in Temel Ozellikleri

4. Cesitli is Modelleri: Dropshipping, e-ticaret, dijital tGrin
satigi, online kurslar, influencer pazarlamasi gibi farklh gelir
modelleri uygulanabilir.
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Features of Virtual Entrepreneurship
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5. Automation and Data Analytics: Sales, customer
service and marketing processes can be automa-
ted with Al-powered tools.
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Sanal Girigimcilik Turleri
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Sanal Girisimcilik Tarleri
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Types of Virtual Entrepreneurship ( (

3. Dijital Urtin Satigi: E-kitap, yazilim, gevrim ici kurs, /
sablon veya grafik tasarim gibi dijital icerikler sat-

mak
A
3. Selling Digital Products: Selling digital content
such as e-books, software, online courses, templa-

tes or graphic designs. %

Tools for

Creating and

Selling Digital
Products
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Types of Virtual Entrepreneurship

4. Freelance Hizmetler: Yazilim gelistirme, grafik
tasarim, yazarlik, ¢ceviri, danigmanlik gibi beceriye
dayali igler yapmak.

4. Freelance Services:Doing skill-based work such
as software development, graphic design, writing,
translation, and consulting.
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Sanal Girisimcilik Tarleri
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KiSiSEL OZELLIKLER
PERSONAL CHARACTERISTICS
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KiSiSEL OZELLIKLER
PERSONAL CHARACTERISTICS
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Yesil Ekonomi, gevresel sUrdurulebilirligi, sosyal esit-
ligi ve ekonomik buyumeyi birlikte hedefleyen bir
ekonomik modeldir. Dogal kaynaklari verimli kulla-
nan, karbon salimini ve gevre kirliligini azaltan, biyo-
lojik cesitliligi koruyan ve toplumsal refahi artirmayi
amaclayan bir yaklagimdir. Kisaca:

- “Insan refahini artirirken, gcevreye zarar vermeyen

ekonomi modelidir.«

Green Economy is an economic model that targets
environmental sustainability, social equality and
economic growth together. It is an approach that
uses natural resources efficiently, reduces carbon
emissions and environmental pollution, protects bio-
diversity and aims to increase social welfare.

« In short”It is an economic model that does not
harm the environment while increasing human
welfare.”
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DUsuk karbon salimi

Dogal kaynaklarin verimli kullanimi

Atik azaltimi ve geri déondsum

Temiz enerji kullanimi

Yesil istihdam (gevre dostu isler)

Cevresel sorumluluk ve déngusel ekonomi anlayisi

Low carbon emissions

Efficient use of natural resources

Waste reduction and recycling

Clean energy use

Green employment (environmentally friendly
jobs)

Environmental responsibility and circular economy
approach




« Daha Az Karbon Ayak izi

Fiziksel ofis, magaza veya Uretim yeri gerekmedigi
icin enerji tuketimi azalr.

Ulasim ihtiyaci dusger, bu da fosil yakit kullanimini
azaltr.

» Less Carbon Footprint

Energy consumption is reduced because no physi-
cal office, store or production site is required.
Transportation needs are reduced, which reduces
fossil fuel usage.
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« Kagitsiz Calisma

Dijital belgeler, fatura ve iletisim aracglar sayesinde
kagit israfi engellenir.

« Paperless Work

Paper waste is prevented thanks to digital docu-
ments, invoices and communication tools.
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- Dijital UrGnlerin Yayginlagmasi

Sanal urunlerin (e—kitap, online kurs, yazilim, danig-
manlik gibi) Gretimi ve dagitimi fiziksel kaynak kul-
lanmadan gercgeklesir.

« The Proliferation of Digital Products
The production and distribution of virtual products

(such as e-books, online courses, software, consul-
tancy) occurs without using physical resources.
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« Yerel Ureticilere Destek

Sanal pazar yerleri aracihigiyla yerel ve gevre dostu
dreticilerin Grdnleri daha genis kitlelere ulasabilir.

« Support for Local Producers

Through virtual marketplaces, products from local
and environmentally friendly producers can reach a
wider groups.
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« Geri D6nUsim ve Déngulisel Ekonomiye Uyum

Sanal platformlar, ikinci el satig ve takas sistemleri
gibi déngusel ekonomiyi destekleyen modellerin
gelismesine katki saglar (6rnegin: Dolap, Letgo vb).

* Recycling and Adaptation to the Circular
Economy

Virtual platforms contribute to the development of
models that support the circular economy, such
as second-hand sales and exchange systems (for
example: Dolap, Letgo, etc.).
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« Cevre Bilincini Yayma

Sanal girisimciler sosyal medya ve dijital icerik yo-
luyla gcevre dostu yagsam tarzini yayabilir, strdurule-
bilirlik konusunda farkindalik yaratabilir.

» Spreading Environmental Awareness
Virtual entrepreneurs can spread environmentally

friendly lifestyles and raise awareness about sustai-
nability through social media and digital content.
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surdarulebilir Granler satan e-ticaret siteleri (or-
ganik kozmetik, bez canta, geri dénusturdlmus
Granler)

Karbon ayak izi hesaplama ve danigmanlik hiz-
metleri sunan online platformlar

Cevre dostu yasam temall blog ve sosyal medya
icerikleri Greten dijital girisimciler

Online egitimler (kompost yapimi, strdirdlebilir
yasam vs.

Yesil etiketli Grtnleri listeleyen dijital kataloglar/
platformlar

E-commerce sites selling sustainable products
(organic cosmetics, cloth bags, recycled produ-
cts)

Online platforms offering carbon footprint calcu-
lation and consultancy services

Digital entrepreneurs producing blog and social
media content themed on environmentally friend-
ly living

Online trainings (composting, sustainable living,
etc.)

Digital catalogs/platforms listing green-labeled
products
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Cevresel farkindalik ve surdurulebilirlik bilinci
Enerji ve su tasarrufu uygulamalari

Atik ayrigtirma ve geri déontugsum bilgisi
Karbon ayak izini azaltma farkindahgi

Cevre dostu urunleri tercih etme bilgisi

. . Genel (Temel) Yesil Beceriler
ﬂ

. General (Basic) Green Skills
Environmental awareness and sustainability
awareness
Energy and water saving practices
Waste separation and recycling knowledge
Carbon footprint reduction awareness
Knowledge of choosing environmentally friendly
products
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2. Teknik [ Mesleki Yesil Beceriler: Sektére 6zgu
becerilerdir.

a. Enerji Sektoru

Yenilenebilir enerji sistemleri kurulum ve bakimi
(gunes, ruzgar, biyokutle)

Enerji verimliligi analizleri yapmak

Akilll sebekeler ve enerji ydnetim sistemleri bilgisine
sahip olmak

2. Technical [ Professional Green Skills: These are
sector-specific skills.

a. Energy Sector

Installation and maintenance of renewable energy
systems (solar, wind, biomass)

Performing energy efficiency analyses

Having knowledge of smart grids and energy
management systems
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b. Tarim ve Gida

» Organik tarim tekniklerini bilmek

» Permakaultir uygulamalarini bilmek

 Su yénetimi ve toprak koruma bilgisine sahip ol-
mak

* Yerel ve mevsimsel Grunler kullanmak

b. Agriculture and Food

» Knowing organic farming techniques

» Knowing permaculture practices

« Having knowledge of water management and soil
protection

» Using local and seasonal products
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c. ingsaat ve Mimarlhk
» Yesil bina standartlarini bilmek (LEED, BREEAM vb.)

* Enerji verimliligine uygun tasarim yapmak
« Surdurulebilir malzeme se¢imi yapmak
» Atik yénetimi

c. Construction and Architecture

« Knowing green building standards (LEED, BREEAM
etc.)

 Designing for energy efficiency

» Choosing sustainable materials

« Waste management
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d. Ulagim ve Lojistik

» DUguk emisyonlu tagsima planlamasi
* Elektrikli ara¢ kullanimi ve bakimi

» Karbon salimi 6lgim teknikleri

d. Transportation and Logistics

» Low emission transportation planning

* Electric vehicle use and maintenance

« Carbon emission measurement techniques
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e. Uretim ve Sanayi

» Temiz Uretim tekniklerini uygulamak

 Atik azaltma ve yeniden kullanim becerisine sahip
olmak

* ISO 14001 Cevre Yénetim Sistemi bilgisine sahip
olmak

e. Production and Industry

» Applying clean production techniques

» Having the ability to reduce and reuse waste

« Having knowledge of ISO 14001 Environmental Ma-
nagement System
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3. Dijital ve Analitik Beceriler

« Veri analizi ve raporlama yapmak (6zellikle gev-

resel etki analizleriS)

« Yasam déngisi analizi (LCA) yapabilmek

« Karbon ayak izi hesaplama yazilimilarini kullana-
bilmek

» Eko-etiketleme ve surdurulebilir sertifikasyon su-
reclerine hakim olmak

3. Digital and Analytical Skills

« Perform data analysis and reporting (especially
environmental impact analysis

- Be able to perform life cycle analysis (LCA)

 Be able to use carbon footprint calculation
software

 Be familiar with eco-labeling and sustainable cer-
tification processes

<
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4. Sosyal ve Yumusak Beceriler (Soft Skills)
* Elestirel digsinme ve problem ¢é6zme yetenegi
(6zellikle cevresel sorunlar igin)

« ig birligi ve takim ¢calismasi (¢apraz disiplinli cevre
projelerinde)

« iletisim ve farkindalik yaratma (gevre politikalari
ve topluluk caligmalari)

« Degisime uyum ve yasam boyu é6grenme (giinka
yesil teknoloji stirekli gelisiyor)

4. Social and Soft Skills
« Critical thinking and problem-solving skills (es-
pecially for environmental issues)

« Collaboration and teamwork (in cross-discipli-
nary environmental projects)

« Communication and awareness-raising (environ-
mental policies and community work)

- Adaptability to change and lifelong learning (be-
cause green technology is constantly evolving)
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2. Ergonomik Mobilyalar

Ergonomik sandalye ve yUksekligi ayarlanabilir masa
tercih edilmeli.

G6z hizasinda bir monitdér ve dogru oturus agisi sag-
lanmaili.

Ayakta ¢calismayi destekleyen yukselticiler de opsi-
yonel olarak dusunulmeli.
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